
40 Under Forty
For the past eleven years, we have honored some the most outstanding Illinois Attorneys under
the Age of 40. Law Bulletin conducts an annual survey to determine the leading Illinois attorneys
who are under 40 years old and on a fast track professionally. In an effort to maintain objectivity,
attorneys can not recommend themselves or attorneys at their own law firm, corporation or
public entity. The 40 attorneys selected are profiled in this stand-alone special publication.
Credible “who's who” publications are always very popular and well read. Do not miss this op-
portunity to be included in the most popular special sections we have ever published.

PUBLICATION DATE: September 2011

Distribution: 22,000 copies Readership: 40,000+

This special publication is inserted in the Chicago Daily Law Bulletin, polybagged with 
the September 2010 Chicago Lawyer. In addition, over 1000 copies of this publication 
are purchased by the Honorees and distributed by them or their firms to clients or other 
interested parties.

SIZE AND FORMAT
7-1/2” x 10-5/8”
Approximately 100 pages, 4 Color glossy cover. 
4 Color body.

TRIM SIZE
7-1/2” x 10-5/8”

BLEED SIZE
(Full Page) 7-3/4” x 10-7/8”

NON-BLEED SIZE
(Full Page) 6-1/2” x 9-5/8”

Mingle with This Year’s 
& Past Year’s Honorees

RECEPTION SPONSORS 
AVAILABLE

CALL NOW

RATES
B & W 4-Color

Cover 2 Inside Front Cover N/A $4,560

Cover 3 Inside Back Cover N/A $3,820

Cover 4 Back Cover N/A $4,700

Center Spread N/A $4,995

Page 3 Right Hand Page N/A $4,610

Page 4 Left Hand Page N/A $3,820

Page 5 Right Hand Page N/A $4,040

Page 7 Right Hand Page N/A $3,705

Page 9 Right Hand Page N/A $3,705

Page 11 Right Hand Page N/A $3,705

Full Page - Run of Press $3,000 $3,510

DEADLINES
Space: 07.18.11
Material: 07.25.11

SALES CONTACTS

Michael S. Loquercio - Advertising Sales Manager • 312.644.4604 • MLoquercio@LBPC.com

Kelly Henigan - Account Manager • 312.644.4034 • KHenigan@LBPC.com

Adam Hrejsa - Account Manager • 312.644.2942 • AHrejsa@LBPC.com
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Legal Technology Update
Distribution includes: 
1) Mailed directly to 270 MIS/IT Directors in law firms throughout

Chicago and the metro areas
2) Bonus Distribution - ABA Tech Show in April 2011
3) Digitally sent to Corporate Counsel in the state of Illinois
4) Inserted with an issue of the Chicago Daily Law Bulletin.

PUBLICATION DATE: March 2011

Distribution: 5,000 copies Readership: 15,000

SIZE AND FORMAT
7-1/2” x 10-5/8”
Approximately 120 pages, 4 Color glossy cover.
All Full Page.

TRIM SIZE
7-1/2” x 10-5/8”

BLEED SIZE
(Full Page) 7-3/4” x 10-7/8”

NON-BLEED SIZE
(Full Page) 6-1/2” x 9-5/8”

RATES
B & W 4-Color

Cover 2 Inside Front Cover N/A $2,750

Cover 3 Inside Back Cover N/A $2,500

Cover 4 Back Cover N/A $2,750

Full Page 
(Special position request)

N/A $2,450

Full Page - Run of Press $1,750 $2,250

DEADLINES
Space: 03.07.11
Material: 03.11.11

SALES CONTACTS

Michael S. Loquercio - Advertising Sales Manager • 312.644.4604 • MLoquercio@LBPC.com

Kelly Henigan - Account Manager • 312.644.4034 • KHenigan@LBPC.com

Adam Hrejsa - Account Manager • 312.644.2942 • AHrejsa@LBPC.com

AD / ARTICLE / DIGITAL REACH –
Marketing added value

With a Full Page, 4/color ad, you also receive the
opportunity to contribute a 650 word article.  We
will send the digital version of the Technology
Guide to 650 corporate counsel in Illinois.

With a Full Page ad, also have your 
article placed onto our LexTek website!

With an ad in the Technology Guide, you reach
• Managing Partners
• MIS/IT Directors
• Corporate Counsel
• Partners
• Attorneys with purchasing power for their firms throughout the Chicago 

and Metro markets.

EDITIORIAL
We conduct a legal technology survey and it is the primary editorial focus. We
also include articles on the latest technological trends affecting the legal pro-
fession, tips for those looking to make the most of what technology is currently
available and with introductions to some new and improved technology prod-
ucts and services. The articles are geared towards the end user attorney who
wants to know in plain English ”what can this do for me”.
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Illinois Top Verdicts
Independent readership surveys rank the Illinois Jury Verdicts as our most read special section.
Over 25 notable defense and plaintiffs' verdicts are profiled including the attorneys and law
firms involved, as well as the expert witnesses and court consultants utilized by each side. If you
want to reach litigators in a publication sure to be read, this is an excellent opportunity.

PUBLICATION DATE: June 2011

Distribution: 6,000 copies Readership: 15,000

This special publication is inserted in the Chicago Daily Law Bulletin. Bonus distribution at
the law related shows attended by the Law Bulletin.

SIZE AND FORMAT
7-1/2” x 10-5/8”
Approximately 100 pages, 4 Color glossy cover. 
4 Color body.

TRIM SIZE
7-1/2” x 10-5/8”

BLEED SIZE
(Full Page) 7-3/4” x 10-7/8”

NON-BLEED SIZE
(Full Page) 6-1/2” x 9-5/8”

RATES
B & W 4-Color

Cover 2 Inside Front Cover N/A $2,900

Cover 3 Inside Back Cover N/A $2,500

Cover 4 Back Cover N/A $2,800

Center Spread N/A $3,500

Page 3 Right Hand Page N/A $2,500

Page 5 Right Hand Page
(opposite of the title page)

N/A $2,500

Page 7 Right Hand Page
(opposite of the table of contents)

N/A $2,350

Full Page - Run of Press $1,750 $2,200

DEADLINES
Space: 06.14.11
Material: 06.17.11

SALES CONTACTS

Michael S. Loquercio - Advertising Sales Manager • 312.644.4604 • MLoquercio@LBPC.com

Kelly Henigan - Account Manager • 312.644.4034 • KHenigan@LBPC.com

Adam Hrejsa - Account Manager • 312.644.2942 • AHrejsa@LBPC.com

ARTICLE OPPORTUNITY
Marketing added value

All Full Page advertisers receive a 750 word 
advertorial at no charge in Illinois Top Verdicts.
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CLE Guide
The CLE Guidebook is a bi-annual special section focused on the Continuing Legal Education
Courses offered in the Midwest. This guide offers advertisers a direct means of reaching 25,000
attorneys throughout Illinois by means of a comprehensive listing of association and law school
sponsored CLE courses, speakers and meetings. CLE Guide Book will be inserted in February
and September issues of the Chicago Daily Law Bulletin.

PUBLICATION DATE: Spring - February 2011
Fall - August 2011

Distribution: 10,000 copies Readership: 25,000
*Advertisers can purchase advertorial - 750 words

SIZE AND FORMAT
7-1/2” x 10-5/8”
Approximately 32 pages, 4 Color glossy cover.
B&W body.

TRIM SIZE
7-1/2” x 10-5/8”

BLEED SIZE
(Full Page) 7-3/4” x 10-7/8”

NON-BLEED SIZE
(Full Page) 6-1/2” x 9-5/8”

HALF-PAGE SIZE
6-1/2” x 4-1/2”

STRIP AD SIZE
6-1/2” x 2”

SUBMITTING LISTINGS
Include a small high resolution logo with
your listings. Please include: Topic, Title,
Sponsor, Location, Date, Fee, Format, CLE
Credit, Contact. Please submit course list-
ings in a Word file in alphabetical order by
first, Topic, then within each Topic, alpha-
betize by Title. If necessary, then by Date.

RATES
B & W 4-Color

Cover 2 Inside Front Cover
(includes up to 50 course listings)

N/A $2,950

Cover 3 Inside Back Cover
(includes up to 50 course listings)

N/A $2,500

Cover 4 Back Cover
(includes up to 50 course listings)

N/A $2,950

Page 4
(includes up to 40 course listings)

$2,150 $2,500

Center Spread
(includes up to 60 course listings)

$4,100 $4,500

Full Page
(includes up to 30 course listings)

$2,100 $2,350

Half Page
(includes up to 15 course listings)

$950 $1,550

Strip Ad $395 $750

DEADLINES
Spring: Space: 02.01.11 Fall:  Space: 08.05.11

Material: 02.04.11 Material: 08.12.11

SALES CONTACTS

Michael S. Loquercio - Advertising Sales Manager • 312.644.4604 • MLoquercio@LBPC.com

Kelly Henigan - Account Manager • 312.644.4034 • KHenigan@LBPC.com

Adam Hrejsa - Account Manager • 312.644.2942 • AHrejsa@LBPC.com

LISTINGS
Listings without an accompanying ad:
Open 4x 10x 20x
$195 $150 $125 $100

Additional listings beyond those included with ad purchase are
available at a discounted rate.
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Year in Review
The “Year in Review” is back by popular demand and gives advertisers the opportunity to submit
a 650 word article along with their ad.   This special supplement to the Chicago Lawyer mag-
azine will be inserted with an issue of the Chicago Daily Law Bulletin and this year’s edition
will also include the digital distribution of 4,000 attorneys in law firms of 50 and below.   

We will feature stories that ran throughout the year as well as recap some lists and highlights
from Chicago’s legal community during 2010. The article gives advertisers an opportunity to
give an expert voice to their ad and review what transpired this past year or forecast for our
readers what to expect in 2011 in their respective areas of expertise. 

PUBLICATION DATE: December 2010

Distribution: 7,000 copies Readership: 21,000

Distribution
Inserted in the copies of the Chicago Daily Law Bulletin.
*Bonus distribution at the law related shows 
attended by the Law Bulletin.

*Bonus digital distribution of 4,000 attorneys 
in law firms of 50 and below.

SIZE AND FORMAT
7-1/2” x 10-5/8”
Approximately 50 pages, 4 Color glossy cover. 
4 Color or B&W body.

TRIM SIZE
7-1/2” x 10-5/8”

BLEED SIZE
(Full Page) 7-3/4” x 10-7/8”

NON-BLEED SIZE
(Full Page) 6-1/2” x 9-5/8”

RATES
B & W 4-Color

Cover 2 Inside Front Cover N/A $2,900

Cover 3 Inside Back Cover N/A $2,500

Cover 4 Back Cover N/A $2,800

Center Spread N/A $3,500

Page 3 Right Hand Page N/A $2,500

Page 5 Right Hand Page
(opposite of the title page)

N/A $2,500

Page 7 Right Hand Page
(opposite of the table of contents)

N/A $2,350

Full Page $1,750 $2,200

DEADLINES
Space: 11.14.10
Material: 11.18.10

SALES CONTACTS

Michael S. Loquercio - Advertising Sales Manager • 312.644.4604 • MLoquercio@LBPC.com

Kelly Henigan - Account Manager • 312.644.4034 • KHenigan@LBPC.com

Adam Hrejsa - Account Manager • 312.644.2942 • AHrejsa@LBPC.com
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SUBMITTING ADS
In order to efficiently process digital ads, one high-resolution, composite file is the goal.
This file can either be a print optimized PDF (PDF/X-1a) or a CMYK TIF for placement
in a page layout program. The following guidelines and specifications are to assist you
in this process.

Preferred file types
PDFs created with Acrobat and TIF files from Photoshop. When creating your ad using
a page layout program it is highly recommended that you create a postscript file. Acrobat
Distiller can be used to create a PDF from your EPS file. Exporting an EPS file from your
page layout program and distilling with Acrobat will insure that all of the fonts will be
embedded into your PDF file for placement into the page layout program by the pub-
lisher. When creating an ad in PhotoShop you should flatten the file before submitting
it. If you use Illustrator to create your ad, you should convert your fonts to outlines.

Ad construction
The document size of the ad should be the same as the desired final size of the ad.

On full page ads, all vital copy (text or images) should be no closer than 1/4˝ to the trim.
Any ad that is designed to bleed should extend at least 1/8˝ past the trim. All trim and
registration marks should be offset by 9 points or 1/8˝.

Make sure all colors in the color palette are correctly defined as Process (CMYK). All
RGB, LAB and Index colors must be converted to CMYK or they will not print correctly.

Rules
Do not use rules less than .25 point. These may not appear in the final product.

Note
Ads that are too large will be scaled or trimmed to fit.

Trapping
You are responsible for Overprint and Knockout settings.

Fonts
If you supply a .pdf or .tif as instructed above, all fonts will automatically be embedded
into your file and there will be no need to supply fonts to the publisher.

Graphics
All screened graphics should have an effective resolution of 300 DPI. All Bitmap graphics
(line art) should have an effective resolution of 600 DPI.

Note
When you enlarge a graphic, you are changing the effective resolution. For example, a
300 dpi graphic placed at 200% will have an effective resolution of 150 dpi. Do not
embed EPS files within another EPS file. Nesting EPS files can cause output errors.

All duotones should be created in a photo manipulation program, such as Photoshop
(version 5.02 or higher). Graphics colorized in a page layout program may not print as
expected. If you are using Quark, the Creo Color TIFF XT extension will allow you to
colorize TIFFs in Quark with predictable results.

Acceptable media
CD-Rom, email, FTP

SALES CONTACTS

Michael S. Loquercio - Advertising Sales Manager • 312.644.4604 • MLoquercio@LBPC.com

Kelly Henigan - Account Manager • 312.644.4034 • KHenigan@LBPC.com

Adam Hrejsa - Account Manager • 312.644.2942 • AHrejsa@LBPC.com

Send materials to:
Andy Shaw - Chicago Lawyer

415 North State Street  •  Chicago, Illinois 60654

E-mail: AShaw@LBPC.com

312-644-7121 or fax us at 312-644-0542
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By Bethany Krajelis
Law Bulletin staff writer

Nov. 4 was a day filled with anticipa-
tion.

Not only were Illinois voters still won-
dering who would be elected governor, but
more than 2,000 men and women were
pondering their future in the legal profes-
sion.

A total of 2,225 recent law school grad-
uates took the oath that day at five cere-
monies around the state, where they heard
words of wisdom from some of their new
colleagues.

In Chicago, Illinois Supreme Court Jus-
tice Mary Jane Theis spoke about compe-
tency, civility and the importance of con-
tinuing legal education in her first bar
admission ceremony since joining the high
court.

“I would hope you’d remember this:
rudeness, personal attacks, incivility —
that doesn’t win cases. Judges hate it;
juries hate it. Incivility is not just bad man-
ners, it’s bad lawyering,” Theis said. “Ulti-
mately, civility is grounded in respect for
the court and for the rule of law.”

Appellate Justice Kathryn E. Zenoff,
who presided over the 2nd Judicial District
ceremony in Elgin, also spoke about civil-
ity. Her son, Max Rettig, was one of the
250 admittees at the ceremony.

Zenoff said during a recent interview
that she told the new lawyers that civility
and professionalism are the keys to earn-
ing and keeping the trust of clients, as well
as the state’s legal community.

A lawyer’s reputation, Zenoff said,
should be treated like a precious asset,
something that needs to be developed
carefully over a career.

“Integrity should guide ambition,” she
said.

Wheaton attorney Irene F. Bahr made
the motion to admit the class at the 2nd
Judicial District ceremony. She said a good

reputation is easy to lose and unbelievably
important.

Reputation, Bahr said, is what gets
lawyers referrals. She told the admittees
to treat everyone they meet in their prac-
tice, from judges and co-counsel to clients
and courtroom clerks, with civility and
kindness.

George F. Mahoney III, a partner at

Mahoney, Silverman & Cross LLC in Joli-
et, reminded the 59 admittees at the 3rd
Judicial District ceremony in Joliet about
the obligations that come with taking the
attorney’s oath.

“By taking it, you commit the most
valuable thing you will have to our profes-
sion: Your word. Your reputation,”
Mahoney said.

Like Zenoff, Mahoney stressed the
importance of having a good professional
reputation. He also told the admittees to
find mentors who can help them to act in a
way that will earn them that reputation.

He said he found mentors in the senior
lawyers at the law firm he joined right out
of law school. He told the new lawyers to

Volume 156, No. 242 Monday, December 13, 2010 New Lawyers Section

New lawyers to begin their practices in Illinois

Swearing-in ceremonies held across state for new admittees to practice law
Licenses to practice law in Illinois were

issued to more than 2,200 new attorneys in cer-
emonies in November.

Here are the names of those admitted fol-
lowing passage of the bar exam and completion
of character and fitness reviews, as certified by
the Illinois Supreme Court.

A
Mark Manalo Abellera
Sean Michael Abernathy
Leigh S. Abrams
Jesse David Abrams-Morley
Benjamin Aaron Accinelli
Danielle Ann Achenkour
Manuel A. Acuna Jr.
George Charles Adams
Melanie Rachel Adams
Charles William Adamson
Gina Cristine Adduci
Alisha Jo Beth Aeschleman
Ina Agaj
Neeraj Agarwal

Neil Aggarwal
Joan Eunjoe Ahn
Joon Hyung Ahn
Young-Joo Ahn
Kristina Ayimlar Aier
Christopher Kief Aimone
Kaitlin Monahan Ainsworth
Quazi Rummana Alam
Rocio Alcantar
Gerald Henry Alder
Leigh Kathryn Allen
William Kent Allen
Jeffrey Michael Ammons Jr.
David R.B. Anderson
Jennifer Anderson
Katie M. Anderson
Nakea Joyelle Anderson
Nicholas Mark Anderson
Paul Wilshire Anderson
Shawn Christopher Anderson
Susan Willoughby Anderson
Adam Richard Andrea
Amanda Clare Andrews

William Robert Andrichik Jr.
Nicholas James Annese
Jennifer L. Ansay
Nicholas Paul Antonacci
Eleni Apostolopoulos
Ryan Leighton Aprill
Enrique Antonio Aragon
Jennifer Muck Arch
John Daniel Arendshorst
Jonathan Alexis Arias
Erica Ashley Armstrong
Steven Edwards Art
Christopher M. Assise
Randah Atassi
Chandler Douglas Atkins
Valerie Lynn Atria
Peter P. Atto
Elizabeth Annette Austermuehle

B
Shawn Patrick Babiuch
Andrew Joseph Bacevich

M. Brian Bacher
Jacob S. Bachmaier
Kyle Edward Badgley
Alfred Hubert Bae
Zaiba Maqsood Baig
Kelly Anne Bailey
Michael Granville Bailey
Cory E. Baird
Reema Nicki Bajaj
Jonathan Scott Baker
Jacob Eli Baldwin
Nicholas John Balestri
George Arun Balgobin
Anthony Balkissoon
Elizabeth Mary Balthrop
Ilana Weinstock Bamberger
James Ryan Banti
Sarah Jane Barbarash
Katherine G. Barkin
Patrick Michael Barkley
Aya Rachel Barnea
Bianca Elizabeth Lea Barr
Moises Leonel Barraza

Marina Makropoulos

A total of 2,225 new attorneys were admitted to practice in Illinois on Nov. 4 with Illinois Supreme Court justices presiding and admin-
istering the attorney’s oath at five separate locations. The largest group, 1,672 lawyers, were admitted in the 1st Judicial District dur-
ing ceremonies (pictured above) at the McCormick Place West Skyline Ballroom.

Practice — page 5

Chicago Daily Law Bulletin —
New Attorneys Section
Twice a year (December and June) the Chicago Daily Law Bulletin prints a special edition that
is inserted in the Chicago Daily Law Bulletin. In addition, these two editions of the Chicago
Daily Law Bulletin are also delivered to every newly licensed attorney in Illinois, approximately
1800 at each swearing-in ceremony.

While many of these newly licensed lawyers have had internships or may have used various legal
information or service providers in law school, they are really legal neophytes and ripe for mar-
keting of your services and products.

PUBLICATION DATE: Spring - June 2011
Fall - December 2011

Distribution: 6,900 copies Readership: 25,000+

SIZE AND FORMAT

FULL PAGE
10” x 13-1/2”

TAB PAGE
7” x 9”

1/2 PAGE (HORIZONTAL)

10” x 6-3/4”

QUARTER PAGE
4-3/4” x 6-3/4”

1/8 PAGE (HORIZONTAL)

4-3/4” x 3-3/8”

1/8 PAGE (VERTICAL)

2-1/4” x 6-3/4”

DEADLINES
Spring: Space: 05.17.11 Fall:  Space: 12.1.11

Material: 05.24.11 Material: 12.7.11

SALES CONTACTS

Michael S. Loquercio - Advertising Sales Manager • 312.644.4604 • MLoquercio@LBPC.com

Kelly Henigan - Account Manager • 312.644.4034 • KHenigan@LBPC.com

Adam Hrejsa - Account Manager • 312.644.2942 • AHrejsa@LBPC.com

Pre-Printed Insert Rates (all inserts are subject to approval)
1x — $2,900
2x (rate is per insertion) — $2,100
Minimum size - 4” x 6”
Maximum size - 7” x 11”
Minimum stock weight is 70 lb.

*Price assumes client provides 60,000 qualifying, pre-printed inserts with no postal
idicia. Samples must be received three weeks prior to publication.

RATES
B & W

Cover 2 Inside Front Cover $2,450

Cover 3 Inside Back Cover $2,450

Cover 4 Back Cover $1,950

Tab Page $1,750

1/2 Page (horizontal) $1,699

Quarter Page $950

1/8 Page (horizontal) $590

1/8 Page (vertical) $590
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SUBMITTING ADS

• The Chicago Daily Law Bulletin® is printed offset on premium 35 lb. newsprint
• Halftone/line screens up to 100 are accepted, 85 is preferred
• Maximum insert size is 7˝ x 11˝ [flat or folded]
• Acceptable ad format: MAC or PC electronic files [see below for formats]
• 4 color available

Rules: Do not use rules less than .25 point. These may not appear in the final product.

Note: Ads that are too large will be scaled or trimmed to fit.

Platform/Media: MAC CD ROM, 100 MB Zip • PC CD ROM, 100 MB Zip • Email • FTP

Software & Version: Both MAC/PC QuarkXpress® versions 5 or 8.02, Adobe® Photo-
shop® CS4 11.0.1, Adobe® Illustrator®CS4 14.0, Adobe® InDesign®CS4 6.0.1 and high-
res PDF’s with fonts embedded. 

We do not accept Publisher, Microsoft® PowerPoint or CorelDraw®files.

Fonts: To minimize any problems in processing your files, please use only Postscript
type1 fonts. You must send all of the fonts used in your digital files. We will use these
fonts only to output your material. Prior to sending a disk for output, please use a pre-
flight program to ensure that all necessary elements are on the disk – such as images,
fonts, miscellaneous linked files, etc. Also, please verify that you are sending the correct
version of the files.

Images: Acceptable electronic file formats are TIFF, JPEG or EPS. Images should be
scanned at sufficient resolution for the screens used.

• Spot color ads at 100 line screen
• B&W ads at 85 line screen

Note:  Scanning at a higher resolution than necessary increases the file size without adding
image quality.

Color: Color must be in CMYK format. RGB, Pantone or other color protocols must be
converted to CMYK or they will print as grey scale. Placed images should be converted
to CMYK in their parent program before importing them into your Quark document.
No unused colors should be sent with the file. No spot colors should be used. Large
areas of black must be built of CMYK inks. We recommend 50C, 30M, 30Y, 100K.

Trapping: You are responsible for Overprint and Knockout settings.

Graphics: All screened graphics should have an effective resolution of 300 DPI. All
Bitmap graphics (line art) should have an effective resolution of 600 DPI.

Note: When you enlarge a graphic, you are changing the effective resolution. For example, a
300 dpi graphic placed at 200% will have an effective resolution of 150 dpi. Do not
embed EPS files within another EPS file. Nesting EPS files can cause output errors.

Acceptable media: CD-Rom, email, FTP

SALES CONTACTS

Michael S. Loquercio - Advertising Sales Manager • 312.644.4604 • MLoquercio@LBPC.com

Kelly Henigan - Account Manager • 312.644.4034 • KHenigan@LBPC.com

Adam Hrejsa - Account Manager • 312.644.2942 • AHrejsa@LBPC.com

Send materials to:
Andy Shaw - Chicago Lawyer

415 North State Street  •  Chicago, Illinois 60654

E-mail: AShaw@LBPC.com

312-644-7121 or fax us at 312-644-0542
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SULLIVAN’S
JUDICIAL PROFILES

The
Illinois Judicial Directory

2010 — 2011

®

Your Source for Mediators
& Arbitrators in Chicago,
throughout Illinois & USA.

Thousands of cases heard.

Resolute Systems, Inc.
Resolute Consultants 
will help you find the
most qualified neutral 
for your dispute.

• Personal Injury

• Commercial

• Employment

• Construction

• Environmental

• UM/UIM

312-346-3770
www.ResoluteSystems.com
Chicago • Milwaukee • New York

Sullivan’s Judicial Profiles
Illinois Judicial Profiles is the only comprehensive resource widely known and referred to in these
states for quality information regarding all levels of the legal bench. Judicial Profiles are pub-
lished annually by Law Bulletin Publishing Company with detailed biographies of all Federal,
State and local Illinois Judges. A limited number of ads, coupled with the fact that this book is
often referred to with a year long shelf life, make a valuable publication in which to advertise.

PUBLICATION DATE: September 2011

Distribution: 1,400 copies Readership: 10,000

RATES
EDITION

Front Cover - B&W Box $2,900

Back Cover - B&W Box $2,500

Inside Front Cover - B&W Box $1,950

Inside Back Cover - B&W Box $1,400

Front Fly Pages - Full Page - B&W Box $1,750

Back Fly Page - Full Page - B&W Box $900

Strip Ads - B&W Box $350

DEADLINES
Space: 07.1.11
Material: 07.15.11

SALES CONTACTS

Michael S. Loquercio - Advertising Sales Manager • 312.644.4604 • MLoquercio@LBPC.com

Kelly Henigan - Account Manager • 312.644.4034 • KHenigan@LBPC.com

Adam Hrejsa - Account Manager • 312.644.2942 • AHrejsa@LBPC.com

MECHANICAL REQUIREMENTS
• Printed offset-black on white
• Halftones-100 line velox prints, camera ready.
• The publisher will produce half tones from your continuous 

tone prints with an additional ten day lead time.
• There is a $200 charge for typesetting/designing new ads
• Customer alterations are $100
• Publication trim size 6 wide by 9 deep

SIZE AND FORMAT

FULL PAGE
5-5/16” x 7-3/4”

FRONT COVER
5-5/16” x 7-3/4”

BOX PAGE
5” x 3”

HALF PAGE
5-5/16” x 3-1/2”

STRIP ADS
5-1/2” x 1-1/2”
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Inside
Page 12 Family Law
The Law Bulletin’s regular columnist, H. Joseph Gitlin, talks about
why he likes being a family law lawyer.

Page 22 Juries and the economy
A sluggish economy has not led to a sharp increase in the number of
potential jurors claiming economic hardship to avoid jury service.

Page 29 Judges’ security issues
In the past, someone intent on stirring up violence against a judge
generally was limited to delivering his message in person or on the
printed page. But that has changed with the birth of the Internet.

Page 36 Employment law
Lawyers weigh in on how President Obama’s decisions have affected
labor and employment lawyers.

Fifty-two pages in two sections

ON THE WEB AT w w w. C H ICAGOLAW BULLET IN .COM -  www.CH ICAGOLAW Y  E  R  MAGAZ INE .COM - w w w. L AW NEWSCHICAGO .COM - JOBS .LAW BULLET IN .COM

Law journals: Do people consider the print version a relic?
By Jerry Crimmins
Law Bulletin staff writer

What should happen to law journals
that arrive in a big, fat brown envelope?

And who reads them anymore?
Regarding the first question, a group of

librarians confronted the problem of print-
ed law journals on Nov. 7, 2008, and issued
“The Durham Statement on Open Access
to Legal Scholarship.”

“If stable, open, digital formats are
available,” it says, “law schools should
stop publishing law journals in print, and
law libraries should stop acquiring print
law journals.”

Pretty clear.
Yet two librarians who signed the

Durham Statement, Judith M. Wright of
the University of Chicago Law School and
James W. McMasters of Northwestern
University School of Law, say their
schools still subscribe to almost all the
American law journals in printed, bound
pages. They said they will continue to

subscribe to print for the time being.
“This university is committed to re-

taining not all but most print publications
[of law journals] as long as they’re pub-
lished,” said Wright, associate dean for
library and information services at the
D’Angelo Law Library.

Asked why, she cited what happened in
England.

In 1086, William the Conqueror or-
dered a great land survey called the
Domesday Book, which can still be read
today. In 1986, one million people in
England contributed data to the New
Domesday survey, which was put on com-
puter disks.

Fifteen years later, nobody could read
the New Domesday survey. The disks and
computer systems had become obsolete
and unusable. A project to extract the 1986
information from the old computer disks
has begun. The project will take several
years, according to the Domesday Book
Online.

Wright cited as another example the
fact that it is hard to find the original
version of an American law enacted in
1940.

“That’s our concern about journals. We
don’t want them to disappear,” she said.

Digital data “is very fragile,” Wr i g h t
said. Computers keep changing, and soft-
ware keeps changing.

“All it takes is the next version and two
versions down the road,” Wright said.
“You can’t read it. You spend a fortune
trying to retrieve it.”

John Christensen, library director at
Washburn University School of Law in
Topeka, Kan., believes in keeping print
law journals.

“Another purpose for retaining print is
that law reviews represent the work prod-
uct of the law professoriat. Having this
body of law available in print for the ages
has value, particularly to a library which
sees itself as being a research library,” he
said.

So why did librarians issue the Durham
Statement on doing away with print?

“It’s an aspirational document” that
expresses the librarians’ hope for the
future, said McMasters, director of the
Pritzker Legal Research Center at North-
western University School of Law.

The Durham Statement “anticipates
both that the costs for printing and mailing
can be eliminated” for law reviews, and
that law libraries can save the space and
cost of preserving print journals, said
Richard Danner, research professor of law
at Duke University.

The anti-print part of the Durham
Statement “was intended to kind of jump-
start some conversations on what are the
best methods of digital archiving,” Mc -
Masters said.

“What was intended to be the real
headline piece” of the Durham Statement
was “the open-access message,” he said.

“Open access’ essence is that it is

Lawyers weigh use and impact
of 12-person juries in civil cases The journey of Lovely Carter

Marina Makropoulos

Lovely Carter stands in front of the Cook County Juvenile Center, where she works as a law clerk for the public guardian’s office. A native of Chicago’s West Side, Carter
plans to take the bar exam this year and hopes to become the first former client of the public guardian’s office to be hired as a staff attorney.

An age-old debate exists about effect of politics in the judiciary

By John Flynn Rooney
Law Bulletin staff writer

For at least the past five years, U.S.
District Judge Matthew F. Kennelly has
used 12-member juries in civil trials he
presided over in Chicago.

“I think you get a better cross-section
of the community with a bigger jury,” he
said. “I don’t think it adds a significant
burden to the court or to the parties to pick
12 jurors.”

Kennelly estimated that it takes him
less than a half hour more to pick 12 jurors,
as opposed to six or eight jurors.

“When people participate in the jury
process, I think it makes them more
confident in our system of justice,” he
said. “For that reason, broader partic-
ipation, I think, is a positive benefit rather
than having six jurors.”

For centuries, common law juries were
understood to be comprised of 12 mem-
bers. In 1970, however, the U.S. Supreme
Court ruled that six-person juries could be
used in state criminal trials. Williams v.
Florida, 399 U.S. 78.

Three years later, the nation’s highest
court held that six-member juries in civil
cases were allowed under the federal
Constitution’s Seventh Amendment’s
right to a jury trial. Colgrove v. Battin, 413
U.S. 149 (1973).

In 1996, the U.S. Judicial Conference, a
policymaking body, rejected a proposal
calling for the restoration of 12-member
juries in civil cases.

In 2004, the American Bar Associ-
ation’s then-president, Robert J. Grey of
Richmond, Va., launched the American
Jury Project.

The project led to a group of principles
aimed at making civil trials move more
smoothly for litigants and jurors.

Inspired by the ABA’s project, James R.
Figliulo of Figliulo & Silverman P.C., es-
tablished the 7th Circuit American Jury
Project Commission.

Figliulo, then president of the 7th Cir-
cuit Bar Association, charged the com-
mission with translating the ABA prin-
ciples into practical procedures.

The jury commission co-chairs were
Figliulo, Chief U.S. District Court Judge
James F. Holderman and 7th U.S. Circuit
Court of Appeals Judge Diane S. Sykes.

The commission was advised by ex-
perts, such as Shari Seidman Diamond, a
professor at Northwestern University
School of Law and a research professor at
the American Bar Foundation. Other ad-
visers included professor Stephen A.
Landsman of DePaul University College of
Law and Daniel J. Wolfe, director, jury
consulting for Kroll Ontrack/Trial-
Graphix.

The 7th Circuit commission recom-
mended the use of 12-person juries when
practicable.

“The chief criticism of the 12-person
jury is that it results in inefficiency,” said
the 7th Circuit commission’s report is-
sued in 2008.

“Over three quarters of the judges (78

percent) and two-thirds of the attorneys
(64 percent) reported that the efficiency of
the trial process was unaffected by the use
of larger jury panels,” the 7th Circuit
Commission’s report said. “The com-
mission believes that the use of 12-person
juries is likely to prove beneficial and pose
little difficulty in efficiency terms.”

Typically, judges will pick eight jurors in
civil trials, Holderman said.

“During the project, I selected 12-
person juries but it seemed that one or
more jurors had to be excused before the
trial began for reasons unrelated to the
trial,” he said. “I actually never had a 12-
member jury deliberate.”

Holderman said, however, “I think that
there should be more than the minimal
number of six [jurors] to reflect diversity
in the community.”

Landsman said, “If your want accurate,
reliable decision-making, you want a jury
of a traditional size,” or at least 12 ju-
ro r s .

In November 2009, a 12-member fed-
eral jury returned a verdict of almost $41.7
million in favor of Flint Hills Resources
LLC, a refining and chemicals company
based in Wichita, Kan. The company as-
serted that BP Amoco Co. breached a
contract and warranties involving the sale
of a chemical plant in Joliet, said Figliulo,
who represented Flint Hills.

The jury returned its verdict following
an eight-week trial before U.S. District
Judge Amy J. St. Eve and deliberations
lasted one week, Figliulo said.

St. Eve and Richard C. Godfrey, a
Kirkland & Ellis LLP partner, who led a
team of lawyers representing BP Amoco,
discussed the issue and favored using at
least 12 jurors.

“I’ll always want 12 jurors,” Fi g l i u l o
said. “I think you get a more balanced, fair
assessment of the evidence and appli-
cation of the law. It’s less likely that any
one person or personality will dominate
and run with it.”

Neither St. Eve nor Godfrey would
comment specifically about the Flint Hills
case, which remains pending. The case is
Flint Hills Resources LLC v. BP Amoco
Chemical Co., No. 05 C 5661.

St. Eve said that as of early April, she
had presided over five or six civil jury
trials in 2010.

“Interestingly enough, in several cases
at least one of side has objected to having
12 jurors sit,” she said. “It was my
impression that the 7th Circuit American
Jury Project encouraged 12-person juries
because attorneys wanted that.”

Godfrey said most of the matters he’s
tried in state or federal courts involve
juries of nine or 12 members, which
provides a broader cross-section of the
c o m m u n i t y.

“You get different points of view and you
lessen the risk of a strong-willed person
being for or against a position you are
advocating on behalf of a client,” G o d f re y
said. “I tend to like larger jury panels.”
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By Bethany Krajelis
Law Bulletin staff writer

The debate about what role politics plays in the
judiciary has been the subject of countless aca-
demic papers, public polls and legislative battles
ever since the American judicial system was
c re a t e d .

With more money making its way into judicial
elections, many experts predict that concerns about
judicial independence will continue.

Though the process of electing judges is usually
pointed to as the problem that requires reform,
there isn’t as much of a consensus when it comes to
exactly what changes need to be made in order to
solve the age-old debate.

Some say removing money from the process
through public financing or limits on campaign
contribution will fix the problem, while others argue
in favor of merit selection, judicial appointments
and performance commissions.

Perception versus reality
Malcolm C. Rich is the executive director of the

Chicago Appleseed Fund for Justice, which is the
research arm of the Chicago Council of Lawyers, a
not-for-profit organization that he also leads. Both
groups advocate for the fair and efficient ad-
ministration of justice.

Rich said that, regardless of which reform pro-
posal you might support (he’s for performance
commissions and thinks public financing could also
be beneficial), the solution must include a plan to
improve the public’s perception of the judiciary.

“You can’t have real justice until you have an
appearance of justice,” Rich said.

Dawn Clark Netsch couldn’t agree more.
Netsch, a former state comptroller and lawmaker, is
a professor emeritus at Northwestern University
School of Law and member of the Illinois Campaign
for Political Reform’s board of directors.

Referring to a 2005 ICPR survey that showed

about 85 percent of those polled believe politics
affects the decision-making process of the state’s
judges, Netsch said she is “frightened” by the
public’s loss of confidence in the judiciary.

“If the public doesn’t have faith, we’ve lost the
battle,” said Netsch, who has been advocating for
the merit selection of judges since she served as a
delegate to the 1970 Constitutional Convention.

As president of the Illinois Judges Association,
Christian County Judge Ronald D. Spears said he’s
heard a wide array of opinions from his fellow judges
when it comes to the topic of judicial election reform.

Spears said the last thing judges want is for the
public to perceive them as being unfair and de-
pendent on the political process that elected them.
He said he thinks lifetime appointments would give
judges the most independence, though he ac-
knowledges others strongly disagree.

“Perception is just as important as reality some-
times,” Spears said.

More money, more problems
After playing home to a 2004 election that made

history for being the most expensive state high-
court race in history, Illinois has seen big bucks flow
into its judicial races. Many experts predict that as
long as the cash continues to come in, concerns that
those donations will influence judges will follow.

“It’s all about the money,” Rich said.
In support of his opinion, he pointed to a 2003

study conducted by the Chicago Appleseed Fund for
Justice titled “Electing Judges in Cook County: The
Role of Money, Political Party and the Voters.”

Rich said the study shows that the creation of
subcircuit elections in 1992 made unslated can-
didates realize that money could beat slated can-
didates. According to the study, the amount of
money spent in judicial campaigns in Cook County
increased from an average of $7,400 per race in 1988
to more than $30,000 in subcircuit elections and
nearly $20,000 in countywide elections in 1992.

Spears, who was elected to the Christian County
bench in 1994, said money is definitely the force
driving the calls for reform.

Though the issue has been around for some
time, Spears said the discussion was spotlighted in
2004, when more than $9 million was spent in the
race to fill the Illinois Supreme Court’s 5th District
seat.

Pointing to that race, Netsch said, “It is exactly
that type of behavior that is bothering people.”

Public financing
After Rod R. Blagojevich was kicked out of the

gover nor’s office last year, lawmakers and reform
groups unleashed a flurry of measures aimed at
cleaning up Illinois’ gover nment.

Even though Gov. Patrick J. Quinn signed a
measure this year that puts first-ever limits on
campaign contributions, David Morrison, the as-
sociate director of the Illinois Campaign for Political
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By Pat Milhizer
Law Bulletin staff writer

With a series of West Side public housing towers
serving as a backdrop for her homeless nights, Lovely
Carter was a 6-year-old standing guard while her
younger brothers slept on park benches.

“Most of the time, my mother, she didn’t have
anywhere for us to live,” she said.

Having grown up on streets better known for
sidewalk shootings than sidewalk cafes, Carter is now
in a position that seems unlikely.

She will earn a master’s degree from The John
Marshall Law School in May and take the bar exam in
July. A law clerk at the Cook County public guardian’s
office, Carter hopes to join the staff as an attorney when
she gets her law license.

“Everyone that meets her,” said Assistant Public
Guardian Dawn M. Lawkowski-Keller, “loves her.”

And they usually don’t know her story. Here is what
she was willing to share.

Carter, 29, grew up not knowing her father, and her
unemployed mother spent most days drinking. As a child,
Carter hated her first name and the teasing that came
with it.

“It rhymes with ‘u g l y, ’ ” she said.
Finding a way out
Without a place to call home, the Carter children

lived and slept in a park outside the Rockwell Gardens
towers that were about 4 miles west of the Loop until
they were demolished in 2006.

“But I didn’t sleep because I was the oldest. ... I
would sit on a swing and make sure nobody bothered
anybody else,” Carter said. “They would sleep, get up
really early, go to the Salvation Army and get free
breakfast. Go back to the Salvation Army for lunch and
do it all over again the next day.”

When she was 12, Carter moved with her siblings to
their grandmother’s apartment near Jackson and Sacra-
mento boulevards. On a given night, 10 family members
could be staying at the three-bedroom apartment.

Carter was the only literate one.
“I had to open the mail and read the mail. Any

paperwork came to the house, I had to fill it out because
I was the only one that could read and write,” she
said.

She also had another routine — stashing away half of
the family’s food stamp supply that arrived at the
beginning of the month.
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“My grandmother, she didn’t really know how to
budget that well,” Carter said. “So when her food
stamps came, I would tear them out of the book and
hide them under the mattress so that in the middle of
the month, when she ran out of food stamps, I could go
and get food.”

By the time she started eighth grade, Carter had
attended six elementary schools. Nevertheless, her
performance in school was consistently good.

She scored well enough on standardized tests to join
other elementary students at the Upward Bound
program that was offered at the University of Illinois at
Chicago. There, she took advanced courses and began
learning how to speak German.

Life outside school was a different story.
“It was nothing to be sitting on a porch and have

somebody just do a drive-by. I had friends killed when
I was 14 and 15 — like really close friends — in drive-
bys,” Carter said.

“I had to go with one of my best friends — his older
brother got killed — to the morgue to claim the body,”
Carter said. “And I’m seeing him lay there with bullet
holes, and I grew up with him.”
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